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Introduction 

Opinion mining is a technique of tracking the mood 
of the public about a particular product or service.  
Opinion mining is referred to as sentimental analysis, 
which works in building a system to gather and 
categorize opinions [1]. Fig1 tells about the 
procedure of opinion mining and sentimental 
analysis.  

The main disadvantage of the existing system is: 

It is difficult to identify non dictionary words. There is 
a chance to improve the accuracy of final opinion 
which summarizes the opinions collected from 
varioussocial networking applications. Torecognize 
the sarcastic comments and sentences. 

Twitter is one of the most important networking sites 
with millions of users. It is an online news and social 
networking service where users post and interact 
with messages,  

"Tweets” stands restricted to 140 characters. Based 
on the polarity, the implementation identifies 
whether the tweet is positive, negative or neutral. 

 
Fig1.process of sentimental analysis       

This paper focuses on automatically analyzing the 
positive, negative neutral opinions tweeted by end 
users and providing opinions about a product to the 
user.  Twitter is the most widely used social media for 
micro blogging. The people gives their opinion on 
anything and everything, it can be the comments 
and reviews of popular personality, movies, products 
etc. this has occurred due to the evolvement of the 
social networking sites [7].  

Abstract 

Opinion mining which is also called sentiment analysis involves building a system to collect and 
categorize opinions about a product. Automated opinion mining often uses machine learning, which 
is a type of artificial intelligence to mine text for sentiment.Sentimental analysis is named as solving 
problems where primary motivation is to order the words into positive and negative emotions which 
thus recognizes the demeanor and conclusions confined in any frame or dialect. A standout amongst 
the most well-known systems administration locales is Twitter. In this world, every other person will 
have different opinions about each thing. In this paper, we are only taking the negative, positive and 
neutral views to tell them the common opinion that other people think. Twitter gives organization a 
quick and effective way to keep track of public’s feeling towards the product in the market. 
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We would like to use APIS that helps to collect all the 
information’s regarding this concept and also that 
solves all the above disadvantages that are caused. 
Here the API’s are collected and used to retrieve the 
tweets from the twitter. The data collected are then 
determined into positive, negative and neutral 
tweets. The main purpose of this system was to 
givethe review to customers to give some kind of 
suggestion about any product based on theprevious 
tweets. 

SYSTEM ARCHITECTURE 

This area gives the proper report of twitter 
information supposition framework. Fig2 gives the 
framework design and the new apparatus to be 
utilized. The procedures that are in feeling mining 
process includes information gathering, information 
pre-handling, information extraction and 
introducing. 

Information gathering: As the name demonstrated, 
information from twitter must be gathered and put 
away. They incorporate HTML, XML, JSON and CSV. 
The simple strategy is by utilizing JSON.  

Data pre-processing:Before sending to any next 
procedure that happens, the information that are 
immaterial and boisterous must be pre-prepared. 
This includes supplanting of emoticons, dealing with 
URL, hashtags, whitespace, distinguishing 
accentuations and lowercase transformations and 
furthermore to recognize the sarcasms.  

Data extractions: There are different strategies in this 
framework. They are POS labeling, tokenization, stop 
words, include choice.  

Order and evaluation: The classification of the data 
according to pre-portrayed classes is the central 
purpose of this systemimplementation. The 
proposed structure arranges the tweet in light of the 
score which lies between - 1 to +1. 

Score of tweet =S/N where,  

S-aggregate of score of components  

N-number of components. 

 Here in this survey paper they have discussed about 
many sentimental tools like semantria and social 
mention compared by Linus Philip Lawrence. They 
have also discussed about the tool TSAM(tweets 
sentimental analysis tool). 

Similarly, in the other survey paper named opinion 
mining of real time twitter tweets they have classified 
the tweets into positive, negative and neutral. The 

performance of the classification is done through 
SVM (support vector machine). 

 

 

Fig2 System Architecture 

Tweets are usually used to express a tweeter’s 
emotions on a particular subject. Social sites like 
twitter are used for expressing, sharing, articulating 
one’s view, thoughts and expressions.Here in this 
paper, they have discussed about the two tasks that 
are specific to opinion mining: development of 
linguistic recourses and sentiment classification [8]. 
The system which we like to propose will have the 
classifier tool to classify positive, negative and 
neutral views. Also, the tool that helps to classify the 
sarcastic comments with the recognition of specific 
emocations. 

In this survey paper they collect the tweets from 
twitter and split it into three sets positive views, 
negative views and neutral views [4].They have 
likewise utilized LIBSVM bolster vector machine 
device to prepare and testing precision of framework 
that up to which degree our framework does 
conclusion mining. The system has developed 
Domain Dictionary that contains the feature of 
individual classified files, and then they have pulled 
the tweets from Tweets Puller. 

The below algorithm is developed by Naïve Bayes 
and they have made the Naïve Bayes classifier tool 
[9]. 

Algorithm: 

S1: Initialize P (positive) ¬num – propozitii 
(positive)/num_total_popozittii  
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S2: Initialize P(negative) ¬num - popozitii 
(negative)/num_total_propozitii  

S3: Convert sentences into words  

for each class of {positive, negative}:  

for each word in {phrase}  

P(word | class) < num_apartii (word | class) 1 | 
num_cuv (class) +  

num_total_cuvinte  

P (class) ¬P (class) * P (word | class)  

Returns max {P(pos), P(neg)} 

 

Fig3. The diagram representation for the above 
algorithm. 

 These online reviews help the company for an 
innovative approach for market analysis. Researches 
were done to find the sentiments analysis in different 
locations [2]. 

In the current research, the paper focuses on the 
outcome prediction and explores localized 
outcomes. Based on the analysis, the twitter doesn’t 
have a gender recognition terminal. But using the AI 
tool NamSor- it helps to identify the gender of the 
current user from the person’s username. It mainly 
focuses on the smart phone domain [3]. 
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